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opportunity from the seller, your contact information ‘¢ai be: diselosed in the futiire to. ‘other:
buyers.” People are very .concerned about their privacy -and identity: theft, They will be
reluctant 1o share their personal information with individuals. they may have never met.

ﬂns company and my falmiy depends on ﬂm extta in _:plumen't bﬁr budtret'

I appreciate the w011< of the FTC to protect consiiiiers; but Ibeheve ﬂns' loposed new mle ‘
has many unintended consequences and that there are less burdensome altemallves available
in achieving its goals. :

Thank you for your time in considering my comients.

Sinicetely, ' (

Sheffie Hilliard -




